


Unique Value Proposition:

Branding:

Why it matters

is the marketing strategy of informing customers about how one's own brand or product 
is superior to its competitors.

is a name, term, design, symbol or any other feature that identifies one seller's good or 
service as distinct from those of other sellers.

because it sets you apart from your competition and gives your customer a reason to 
buy from you. Consistent, strategic branding leads to strong brand equity. Your brand is 
the promise you make to your customer. Your branding tells your story and why you are 
in business.



Competition Brands

• Best place to work
• People, process, technology
• Brand ambassadors, simple 

interactions

• Customer experience elevation
• Cost optimization
• Work From Home

• Reduce costs
• Every solution (inshore, offshore, wfh)
• Improve CX

• Brand experience
• We get the brand promise
• Digital brand experience

• Next Generation Inshore, nearshore, offshore
• “We know what works” We’re human (no 

human on homepage or video)
• Restaurants based and we upsell

• Right Cost, Right 
Location, Right 
Experts, and 
Right Quality

• Fortune 500, you have talked to 
us

• Digital transformation
• By investing in cool, dynamic 

workspaces, our people are able 
to live and breathe the culture of 
the customer

• Work at home
• Business Intelligence
• “What Gets Measured Gets 

Done”
• “Sterile Brand” - James

• Speaks Your Brand
• superior Customer 

Care experience
• Outsourcing Galore

• Guest experience
• Restaurant people
• Make it convenient 

• Intelligent Customer Experiences
• “Onbrand”
• Global Reach

• Modern
• Flexibility 

(hires/pricing)
• Improving peoples’ 

lives

• A better way to outsource
• Next generation customer 

experience and digital 
transformation



SWOT PRESENT

STRENGTHS WEAKNESSES

OPPORTUNITIES THREATS

- Description of services
- Price
- Morale 
- Turnover/ Hiring
- Identifiable brand
- Communication
- Internal structure

- Competitor Positioning
- Reviews
- Inflation
- Perceived as old

- Onshore
- Culture
- Account Mgmt
- Education & Training
- Technology

- Marketing
- Building on current client list/ 

industries
- WFH
- New tools and platform –

Meta, VR, crypto?
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What Words
D e s c r i b e

Team Smart

Technological
savvy

FriendlyHard-working

Humble Dedicated
Respected

Small, but Powerful

Passion

Brilliant

Talented

Colorful

Honest
Engaged

Boutique



Strategy
C u s t o m e r  S u p p o r t  i s  I m p o r t a n t  t o  B u s i n e s s  

T o  Y i e l d  p o s i t i v e  s u p p o r t ,  t r a n s a c t i o n s ,  a n d  

b r a n d i n g  f o r  a  c o m p a n y .

I n k t e l i s  i n  t h e  b u s i n e s s  o f  p o s i t i v e  

o u t c o m e s …  s o  s h o w  t h e  o u t c o m e s

S h o w  T h e  C u s t o m e r s  |  S h o w  T h e  A g e n t s

S h o w  T h e  E x p e r i e n c e  |  S h o w  T h e  H e l p

S h o w  T h e  C o l o r  |  S h o w  T h e  O u t c o m e s

S h o w  T h e  I n k r e d i b l e s

S h o w  T h e  P a s s i o n

https://techcrunch.com/2021/11/01/coinbase-acquires-indias-agara-for-over-40-million/https://www.cnbc.com/2021/10/12/coinbase-users-slam-new-customer-service-phone-support.html

October 12

November 2
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Social  Media
Bumpers 



Teams Background

Linkedin Profi le Banner

Client Welcome Screen











What We Are Not

• Pride Flag

• Exaggeration

• Exclusionary

• Pedantic

• Close-minded



Competition Brands

• Best place to work
• People, process, technology
• Brand ambassadors, simple 

interactions

• Customer experience elevation
• Cost optimization
• Work From Home

• Reduce costs
• Every solution (inshore, offshore, wfh)
• Improve CX

• Brand experience
• We get the brand promise
• Digital brand experience

• Next Generation Inshore, nearshore, offshore
• “We know what works” We’re human (no 

human on homepage or video)
• Restaurants based and we upsell

• Right Cost, Right 
Location, Right 
Experts, and 
Right Quality

• Fortune 500, you have talked to 
us

• Digital transformation
• By investing in cool, dynamic 

workspaces, our people are able 
to live and breathe the culture of 
the customer

• Work at home
• Business Intelligence
• “What Gets Measured Gets 

Done”
• “Sterile Brand” - James

• Speaks Your Brand
• superior Customer 

Care experience
• Outsourcing Galore

• Guest experience
• Restaurant people
• Make it convenient 

• Intelligent Customer Experiences
• “Onbrand”
• Global Reach

• Modern
• Flexibility 

(hires/pricing)
• Improving peoples’ 

lives

• A better way to outsource
• Next generation customer 

experience and digital 
transformation

• Add Passion
• Enhance Brand, Experience, Support
• Genuine Hard Working Fun Culture
• Boutique (Perfect Fit)





Inspiration


